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CARICOM’s  
Cigarette Trade1 

� GLOBAL TRADE OVERVIEW 
 

International Trade in cigarettes is an 

interesting area for a number of 

reasons. The region generates export 

sales of cigarettes at a rate which 

matches the rate that the world is 

able to grow import expenditure, 

showing some ability to hold 

international export share. 

Additionally, quarterly cigarette 

import sales are showing signs of 

improvement in many major 

economies including major Q1 import 

sales growth in the USA and China in 

2009. 

 

In 2007 US$18.9 bn was spent on 

importing cigarettes containing 

tobacco. Additionally, between 2003 

and 2007, this import spending was 

dynamic, expanding by 8% annually 

during this period. Between 2003 and 

2007, the volume of cigarettes grew 

by 12% annually, showing that the 

price at which cigarettes were traded 

was estimated to be declining over 

this period.  

Between 2004 and 2007, the top 5 

importing markets for cigarettes 

containing tobacco have consistently 

been Japan, Italy, France, Spain and 

Chinese Taipei. Japan’s spending on 

imported cigarettes reached US$3.2bn 

in 2008. However, Italy’s spending on 

cigarettes is catching up with Japan’s 

expenditure, with both markets 

distancing themselves from the other 

top markets for imported cigarette 

sales. CARICOM currently does not 

export to any of the top export markets 

for cigarette import spending identified 

above, even though three (namely 

Italy, France and Spain) of the five 

markets have been duty free for 

exports from the region. 
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Between 2003 and 2007, the most 

dynamic markets for cigarette import 

spending included Poland (348% 

growth annually), Canada (117%), the 

Czech Republic (59%), Slovakia (23%), 

Azerbaijan (99%), Iraq (32%), Finland 

(34%), Hungary (99%), Latvia (32%) 

and Denmark (43%). Additionally, the 

most dynamic markets in terms of 

volume of imported cigarettes 

included Canada, France, the Czech 

Republic, Slovakia, Viet Nam, China, 

Hungary and Poland. Markets where 

spending on cigarettes have been 

declining between 2003 and 2007 

include Singapore (-5% annually), the 

Netherlands (-4%), the Unites States 

of America (-9%), Sweden (-14%), 

and Luxembourg (-10%). Currently, 

CARICOM does not focus export sales 

on these markets in a meaningful 

way. However, here some of these 

markets impose tariffs which may 

retard export growth (see above).  

 

Between the first quarter of 2008 

and 2009, Japan’s spending on 

cigarettes grew 21%, from 

US$682mn to US$826mn. Japan and 

Germany
2
 were the only top 10 

import markets that experienced Q1 

sales growth between 2008 and 

2009. Other markets not in the top 

10 where Q1 sales grew included the 

USA (51% growth between q1 2008 

and q1 2009), Austria (3%), Slovakia 

(6,150%), Czech Republic (792%), 

Australia (17%), Paraguay (50%), 

Bulgaria (36%) and China (82%). 

 

� CARCIOM CIGARETTE TRADE 
(INCLUDING INTRA-REGIONAL TRADE

3
) 

 
 

Contrary to the global trend, cigarettes 

are not a heavily traded commodity 

within CARICOM. Out of total import 

spending within the CARICOM region of 

US$27bn in 2007, only US$38mn was 

spent on importing cigarettes (or 0.14% 

of total import spending in 2007). The 

region generated US$19mn in exporting 

cigarettes in 2007, and therefore a trade 

deficit of US$19mn was observed in that 

year. Cigarette import spending grew by 

8% annually between 2004 and 2007, 

which when compared to a general 

import spending expansion for the 

CARICOM region of 17%, showed some 

reduced reliance on imported cigarettes 

regionally as other regional exports such 

as energy products and mineral products 

outpace the export sales growth observed 

in the cigarette industry. 

� EXPORT MARKETS FOR CARCIOM 
CIGARETTES 

 

 

In 2007, CARICOM cigarette exporters 

generated sales in 12 markets, none of 

which were top major global import 

spending markets for cigarettes. These 

markets included Jamaica, Barbados, 

The region’s trade deficit for cigarettes is 

expanding with cigarette import spending 

outpacing the rate at which export 

revenues are generated. However, much 

of this may be detailing the intra-

corporate trade pattern in one major 

regional company, and as such, not be a 

major source of trade leakage for the 

region. 
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However, regardless of the price 

differential discussed earlier for intra-

regional and extra-regional cigarettes 

imports, cigarette export sales are 

mainly generated intra-CARICOM with 

Jamaica and Barbados accounting for 

almost two-thirds of total export 

revenue generated in 2007 (see figure 

4). Again, this could be because of the 

intra-corporate nature of cigarette 

trade rather than business to 

consumer trade. 

 

Of these export markets, Jamaica was 

a dynamic importer of cigarettes with 

imported cigarette spending growing 

by 72% annually between 2003 and 

Most of the top 10 cigarette importing markets are duty free for exports from the 
region. Italy, France, Germany, Belgium, the UK, the Netherlands and Greece are duty 

free under the provisions of the Economic Partnership Agreement (EPA) 

2007. Barbados cigarette import 

spending however grew marginally by 

4% annually, whilst imported cigarette 

volumes declined by 3% annually. 

Guyana’s import spending for cigarettes 

grew by 12% annually between 2003 

and 2007. The main CARICOM exporter 

of cigarettes does not export to any of 

the 2007 top 10 global import spending 

markets for this product. 

 

 

However, the focus on regional trade for 

cigarettes is at an opportunity cost of 

exporting to other premium priced 

markets(unit values for imports were 

more than double the world average
5
) 

such as Japan, the United Kingdom, 

Algeria, Norway, Malaysia, Gibraltar, 

Iceland and the Cayman Islands who 

jointly spent approximately US$4bn on 

imported cigarettes in 2007 (a little 

under a quarter of global cigarette 

import expenditure). Barbados can also 

be categorized as a premium price 

market, but was not a dominant market 

for exports in 2007. The region’s top 

export market, Jamaica paid roughly half 

Guyana, Antigua-Barbuda and St. 

Kitts & Nevis (see figure 4). On 

average, exports of cigarettes within 

CARICOM are priced below the world 

prices for importing cigarettes. In 

2007, the average unit value for 

imported cigarettes globally was 

US$14,323/tonne, while the average 

unit value for importing cigarettes 

into CARICOM was US$8,314/tonne, 

or 40% lower than if cigarettes were 

traded extra-regionally.  

the world price for cigarettes in 2007. In 

fact, the region is showing dynamism in 

penetrating a low priced market, Jamaica, 

and losing focus on Barbados, a premium 

priced market. In 2007, Barbados and 

Jamaica relied solely on CARICOM 

(Trinidad) for imports of cigarettes. 

 

Most cigarette exports are duty free by 

virtue of the bulk of trade being intra 

regional. However, small amounts of 

exports were observed to Romania, 

Honduras and Mozambique where the 

region has no trade agreements or 

preferences. Additionally, export 

shipments of cigarettes were observed to 

Armenia in 2004 and 2005. CARICOM 

exports to Romania attract 0% duties, 

while Honduras, Armenia and 

Mozambique apply 55%, 63% and 20% 

tariffs respectively.  

 

Most of the top 10 cigarette importing 

markets are duty free for exports from 

the region. Italy, France, Germany, 

Belgium, the UK, the Netherlands and 

Greece are duty free under the provisions 

of the Economic Partnership Agreement 

(EPA). However major markets Japan and 

Chinese Taipei apply tariffs of 0% and 27% 

respectively on imports of cigarettes from 

CARICOM. 

 



www.crnm.org 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

PPrroodduucceedd  bbyy  tthhee  CCRRNNMM  IInnffoorrmmaattiioonn  UUnniitt,,  

22000099  

  

DDIIRREECCTT  AALLLL  CCOOMMMMEENNTTSS  OORR  QQUUEERRIIEESS  
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� IMPORTS SOURCES FOR 
CIGARETTES 

 

 

In 2007, CARICOM member states 

imported cigarettes from 24 countries 

including some member states. The 

major import sources included Trinidad 

& Tobago, the United Kingdom, the 

USA, Honduras, India, Paraguay, 

France, China and Dominica (see figure 

5).  

 

CARICOM import spending on 

cigarettes from Trinidad & Tobago 

grew by 30% annually between 2004 

and 2007, with the UK, USA, and 

Honduras growing by 63%, 60% and 

Need More Information on 
Private Sector Trade? 

96% respectively. However, India has 

been the most dynamic market for 

imports of cigarettes between 2004 to 

2007 with imports growing by 346% 

annually. All extra regional imports of 

cigarettes attract a Common External 

Tariff (CET) of 30%. 

 

It is also noteworthy that countries such 

as Indonesia, the Philippines, Colombia, 

Chile, Yemen, Honduras, Paraguay and 

Ecuador exported cigarettes at 70% of 

the CARICOM average imported unit 

value. Ultimately this implies that the 

CET does not provide effective 

protection from imports of cigarettes 

from these countries. However of these 

countries, up to 2008, the region only 

imported a small amount of cigarettes 

from Honduras.  
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RReeaaddeerrss  aarree  iinnvviitteedd  ttoo  ssuuggggeesstt  

ttooppiiccss  ooff  iinntteerreesstt  ffoorr  ffuuttuurree  ttrraaddee  

nnootteess..  

 

NOTES 
 
1 All data provided by the International Trade Centre (ITC) 
tradeMAP database. www.trademap.rg [retrieved July 7, 
2009] 
 
2 Germany’s spending on cigarettes grew by 31% between 
Q1 2008 and Q1 2009. 
 
3Any assessment of duty free treatment is premised on 
compliance with prescribed rules to determine origin of 
goods (rules of origin).  
 
4Other includes: Dominica, Romania, The Bahamas, 
Honduras, Montserrat, Mozambique and Belize. 
 
5It is recognized that there are premium brands of 
cigarettes, and other low-cost brands, which may also be 
driving the differences in unit values, as some countries 
mainly import higher price brands, while others may import 
low-cost brands. 
 
6Other includes: Paraguay, France, China, Dominica, the 
Netherlands, Botswana, Germany, Latvia, Mexico, Poland 

and Switzerland. 


