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 CANADA IMPORT OVERVIEW 
 
 
In 2008, Canadian importers spent 
US$407bn on imports globally which 
reflected 7.4% growth over 2007 
import spending. Merchandise import 
spending has expanded by 7.3% 
annually between 1999 and 2008 (see 
figure 1). In 2008, Canada’s top 25 
imports were mainly capital 
equipment, and energy products, and 
included petroleum oils/products, 
motor vehicles, medicaments, gold, 
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computers, aircrafts, gold waste/scrap, and 
telephones. 
 
 
 
Between January and March 2009, Canadian 
importers spent US$73bn on merchandise 
imports. Import spending declined by 27% 
over the similar period for 2008 showing the 
impact of the global recession on the 
Canadian economy. However, even with this 
general massive contraction, there was still 
some dynamism in import spending for a 
number of products. These products include 
1) heterocyclic compounds (22% growth in 
imports between Q1 2008 and Q1 2009); 2) 
bakers ware (which includes water crackers) 
grew by 3%; 3) beer 6%; 4) rum 23% 5) semi‐
manufactured silver 105%; and 6) sweet 
potatoes 8%.  
 
In 2008, over half of Canada’s import 
spending occurred in Ontario. However 
Ontario’s share of national import spending 
has declined from almost two‐thirds in 1999. 
Quebec, British Colombia, Alberta and 
Manitoba are the other top import provinces 
between 1999 and 2008. Import spending in 
Alberta, New Brunswick and 
Newfoundland/Labrador has been very 
dynamic, and their importance as import 
sources has increased between 1999 and 
2008. Therefore, attempts to penetrate the 
Canadian market would seem short sighted if 
the focus remained mainly on Ontario. 
 
 
 

 CARICOM’S EXPORTS TO    CANADA 
 
Between 1999 and 2008, CARICOM has 
increased exports to Canada annually by 
14.9%, from US$400mn to over US$1.4bn. 
Over the years, the export sources to Canada 
from within the region have changed. 
Whereas in 1999, Jamaica and Guyana were 
the dominant regional sources of exports, in 
2008, Suriname was the dominant exporter, 
with Jamaica now the second largest goods 
exporter from the region to Canada. Trinidad 
also gained importance, with Guyana the 
fourth largest CARICOM goods exporter to 
Canada in 2008. 

Trinidad and Suriname have been dominant based on a commodity based 
export surge since 2004 which was maintained over the period being observed 
(see figure 2). Between January to March 2009, Canada’s imports from 
CARICOM declined by 31% over the similar period in 2008. In the first quarter 
of 2008, Canadian importers spent US$362mn on imports from CARICOM, and 
this declined to US$277mn in Q1 2009.  In Q1 2009, the region’s top exporter 
to Canada is Suriname, followed by Guyana, Trinidad & Tobago, and Jamaica. 
This shows some adjustment in the 10 year trade composition, with Guyana 
gaining trade share on Trinidad and Jamaica so far for the year. 

Guyana, the Bahamas, Belize, Barbados and Dominica have recorded increases 
in Q1 export sales to Canada in 2009, over the 2008 first quarter out‐turn. 
However, the remaining top exporting CARICOM economies have experienced 
declines in export Q1 revenue. Trinidad and Tobago has experienced almost a 
50% decline in earnings. Jamaica and Suriname have experienced moderate 
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declines in exports to Canada in the 
first quarter of 2009 compared to 2008 
Q1 outturn. 
Antigua & Barbuda: Antigua and 
Barbuda exporters suffered major 
declines in export sales to Canada 
between the first quarter of 2008 and 
2009. Export sales fell from US$4.9mn 
to around US$100,000 in Q1 2009. 
Antigua’s poor Q1 merchandise 
(manufacturing and agribusiness) 
export performance to Canada has 
largely been the result of the lack of 
repeating large exports of semi‐
manufactured silver1 observed in Q1 of 
2008. The main exports for Q1 2009 
have been textile fabrics, re‐exports of 
automatic data processing machines 
and tanned bovine leather. 
 
The Bahamas: The Bahamas is the 
most dynamic CARICOM merchandise 
exporter between Q1 2008 and Q1 
2009, almost quadrupling its exports 
during this period. This favourable 
performance is largely the result of 
large shipments of heterocyclic 
compounds1 containing pyrimidine 
ring etc. Rock Lobster and grapefruit 
shipments also continue, even though 
both have declined marginally in the 
first quarter of 2009 compared to 
2008. 
 
Barbados: Barbados has seen marginal 
improvement in exports to Canada for 
2009’s Q1. This favourable outcome 
has been the result of continued 
exports of rum1 (even though there 
has been a marginal decline in Q1 
sales), and growing sales of articles of 
iron/steel including coffins/ladders 
and strong growth in leather articles 
(except gloves). There has also been 
new exports of metal bells/gongs and 
undenatured ethyl alcohol. 
 
Belize: Belize’s 2009 Q1 export sales to 
Canada have shown strong growth 
compared to the 2008’s Q1 sales (see 
figure 3). Papaya1 remained the top Q1 
export to Canada for Belize, and there 
were shipments of AC Motors as well 
as rock lobster1. However, papaya’s 

almost 30% growth in export sales 
between Q1 2008 and Q1 2009 was 
the driving force behind Belize’s 
favourable Q1 outturn. 
 
Dominica: Dominica’s private sector 
does not see Canada as a major 
export market as they exported 
US$40,491 to Canada in the first 
quarter of 2009. However, this 

ethanol export sales declined by almost 
two‐thirds, which slightly dampened the 
positive effect of the other export items 
in this quarter. 
 
Haiti: Haiti’s export sales to Canada for 
the first quarter of 2009 declined 
marginally. The main exports, t‐shirts1, 
rock lobster and sweaters1 all declined. 
However, the 1,590% increase in 

reflected a 176% increase on the 2008 
Q1 sales. The main products exported in 
2009 included plastic/rubber footwear1 
and ceramic sinks. 
 
Grenada: Grenada’s exporters have lost 
significant sales in the Canadian market 
when comparing Q1 sales for 2009 with 
2008. Nutmeg1 exports are almost half 
of the 2008 sales, and rum exports have 
almost ground to a halt in 2009. There 
was no repeat of the Q1 2008 sales of 
microtomes, mace and stranded wire in 
2009. 
 
Guyana: Guyana’s export sales have 
grown marginally between Q1 2008 and 
Q1 2009. Unwrought gold1 maintained 
sales, whilst rum sales grew significantly 
by 189%. Frozen fish, and fire clay 
export sales also increased. However, 

men’s/boys trousers of woven synthetic 
fibres dampened the effect of the declines 
in the other export products. Exports from 
Haiti to Canada do not currently receive 
the duty free concessions provided under 
the CARIBCAN arrangement (see 
www.crnm.org for further details on this 
arrangement). 
 
Jamaica: Jamaica’s export sales to Canada 
declined by around 16% for the first 
quarter of 2009 when compared to Q1 
2008. Aluminium1, sweet potatoes, beer 
made from malt, sweet biscuits, fresh 
vegetables, womens/girls cotton panties, 
and mixtures of vegetables all declined 
significantly. Growth in products such as 
rum, roots/tubers, liqueurs/cordials, 
bakers ware, papayas, sauces, coffee and 
even a 57% jump in processed cheese 
exports1, were inadequate to counter the 
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effects of the decline in the major 
product groups exported in Q1 2009. 
 
St. Kitts and Nevis: First quarter export 
sales from St. Kitts and Nevis to 
Canada declined by almost a quarter 
between 2008 and 2009. Sales growth 
was observed for variable resistors1, 
electric static converters. These were 
however offset by declines in 
appliance parts, electrical 
plugs/sockets, electrical boards/panels 
and over 95% decline in electrical 
switches. 
 
St. Lucia: Canada is not a major export 
market for St. Lucia’s private sector. 
For Q1 2009, exporters from St. Lucia 
generated US$43,031 in sales from 
Canada. This represented almost a 
150% increase from Q1 2008. The 
main exports included thermometers1, 
variable resistors and speed indicators. 
Some of these products are probably 
re‐exports from the export processing 
zone. 
 
St. Vincent and the Grenadines: St. 
Vincent and the Grenadines is 
exhibiting a retreat from exporting to 
Canada as between Q1 2008 and Q1 
2009, export sales declined by almost 
83%. The main exports to Canada in 
Q1 2009 included motor vehicle parts, 
starches, toys/dolls and intake air 
filters. 
 
Suriname: between Q1 2008 and Q1 
2009, Suriname’s merchandise export 
sales to Canada declined by 16%. 
Marginal growth in gold exports, and 
significant growth in frozen fish fillets 
were inadequate to offset the declines 
in Aluminium oxide (which declined by 
35% for Q1 2009 compared to Q1 

2008). Gold and aluminium oxide accounted for over 90% of Suriname’s Q1 2009 
export earnings. Suriname does not currently receive the duty free concessions 
provided for other CARICOM economies under the CARIBCAN arrangement, but the 
two main exports are duty in any case. 
 
Trinidad and Tobago: Trinidad and Tobago suffered a major decline in export sales in 
the first quarter of 2009 compared to Q1 2008. Trinidad and Tobago’s export earnings 
decapitulated by over 54% for Q1 2009 when compared to Q1 2008. Methanol1, the 
top export in Q1 2008, suffered a 54% decline in Q1 2009. Sales expansions in crude 
petroleum, dried fish, Urea and fresh fish were inadequate to counteract the decline in 
major export groups to Canada. 
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1 All statistics provided by Industry Canada. www.ic.gc.ca accessed June 2, 2009 
2 Duty free under CARIBCAN, rest of the world pays 7% duty. 
3 Duty free under CARIBCAN, the rest of the world pays a 6.5% duty. 
4 Duty free under CARIBCAN, the rest of the world pays 24.56cents/litre 
5 Duty free for the world. 
6 Duty free under CARIBCAN, the rest of the world pays 5%. 
7 Not covered under the CARIBCAN and exports subject to 18%. 
8 Duty free whole, but 3% applied if crushed or ground. 
9 Duty free for the world. 
10 Not covered under the CARIBCAN and the rest of the world pays 18%, but Haiti gets duty free treatment. 
11 Not covered under the CARIBCAN and the rest of the world pays 18%, but Haiti gets duty free treatment. 
12 Duty free for the world. 
13 Duty free as long as below a quota of 6,940 tons of cheese. The rest of the world pays 3.32 cents/kg within the quota. 
14 Duty free for the world. 
15 Duty free for the world. 
16 Duty free under CARIBCAN, the rest of the world pays 5.5% (except countries who benefit from the GSP who pay 3%). 


