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� GLOBAL WOODEN FURNITURE TRADE 
OVERVIEW 

 

The Furniture trade is a large and growing 

international business opportunity. The 

global sector includes trade in wooden 

office furniture, wooden bedroom 

furniture, wooden kitchen furniture, office 

furniture (wooden and metal), plastic 

furniture and furniture of other materials 

(including cane, osier, bamboo and similar 

materials). This sector is an important 

business area for CARICOM partly because 

it is a forward linkage with the forestry 

sector, and provides a linkage opportunity 

with mega clusters including tourism and 

residential housing. In 2008, US$73bn was 

spent on worldwide imports of furniture. 

This outturn represented a reasonably 

strong growth trend in import expenditure 

for furniture with average increase in global 

spending of 12% since 2001 (see figure 1 

below). Compared to total global import 

spending increase (of 14% annually 

between 2001 and 2008) this shows that 

the relative importance of furniture in 

the global basket of imports declined 

between 2001 and 2008.  

 

In 2008, the top 10 markets for spending 

on imported furniture were the USA 

(US$17.9bn), France (US$5.1bn), the 

United Kingdom (US$5bn), Germany 

(US$4.8bn), Canada (US$2.7bn), Japan 

(US$2.5bn), Belgium (US$2.1bn), 

Switzerland (US$2bn), the Netherlands 

(US$2bn) and Spain (US$1.9bn). The 

markets that exhibited the greatest 

dynamism in import expenditure on 

furniture between 2004 and 2008 included 

Benin, Brazil, Ukraine, Colombia, Bulgaria, 

Qatar, India, Iran, Argentina, Oman, St. 

Lucia, Angola, Venezuela, the Russian 

Federation, China, Turkey, the UAE, 

Panama, South Africa and the Dominican 

Republic. 

1
All data from the International Trade Centre (ITC) tradeMAP database: www.trademap.org. Retrieved December 17, 2009.    
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In 2008, other wooden furniture (i.e. except 

bedroom, office and kitchen) was the 

largest furniture sub-group traded globally 

with 33% of global import sales. Other 

wooden furniture was followed by furniture 

parts, metal furniture, wooden bedroom 

furniture, wooden office furniture, metal 

office furniture, plastic furniture and then 

furniture of cane, osier, bamboo and rattan 

(and similar materials). Between 2001 and 

2008 the fastest growing furniture groups 

were furniture parts and wooden kitchen 

furniture with average annual sales growth 

of 14.4% and 13.4% respectively. These sub 

groups were the only ones that kept pace 

with global merchandise import sales 

growth between 2001 and 2008. This 

showed the increasingly transnational 

nature of furniture production (in that 

furniture parts are being growingly shipped 

for final production in another market) as 

well as the growth in self assembly 

furniture, as well as the strong growth of 

wooden kitchen furniture. 

 

Up to the third quarter (Q3) of 2009, most 

markets were down on their Q3 2008 

outturn, signifying the severe impact of the 

global recession on furniture import 

spending. The only market which showed 

improvement in Q3 import spending for 

furniture was Bolivia, with a stunning 81% 

increase from US$2.1mn in Q3 2008 to 

US$3.9mn in Q3 2009.  As further proof of 

the soft furniture market, only other 

markets showing some improvement in 

import spending between Q2 and Q3 of 

2009 were Spain (74% growth), Australia 

(27%), Sweden (3.2%), Poland (7.2%), 

Portugal (21.5%), Romania (18%), Hungary 

(17.6%), Chinese Taipei (22%), Lithuania 

(20%), Estonia (24%) and Bolivia (68%).  

 
 

� CARICOM FURNITURE TRADE 

 

The furniture industry in CARICOM has 

tremendous opportunity based on the high 

levels of, and dynamism in, import 

expenditure observed between 2001 and 

2008. In 2008, CARICOM furniture exporters 

generated US$9.1mn in international sales, 

whilst CARICOM economies spent 

US$216mn to import furniture. CARICOM 

of furniture import spending growth 

between 2001 and 2008. This shows 

that the region lost global market share 

as well as regional trade share in the 

furniture industry. In other words, 

relatively less CARICOM furniture is 

being sold on the world market, and 

also in the regional market, even though 

furniture sales are expanding. 

 

The Bahamas was the top CARICOM 

importer of furniture in 2008, recording 

some US$50mn in import spending. 

Other CARICOM member states with 

significant furniture imports in 2008 

were Jamaica (US$49mn), Trinidad and 

Tobago (US$47mn), Barbados 

(US$25mn) and Suriname (US$7.5m). 

The most dynamic CARICOM importers 

of furniture between 2001 and 2008 

were Dominica (16% annual growth rate 

in import expenditure), Trinidad & 

Tobago (18%), Suriname (22%) and 

Jamaica (15%). 

 

member states’ expenditure on 

furniture expanded by more than 

double the growth in furniture exports 

sales between 2001 and 2008. This 

implied that the region lost 

international competitiveness which 

was reflected in an expansion of the 

furniture trade deficit (see figure 2 

below). Between 2001 and 2008, 

CARICOM’s furniture export sales grew 

by 4% annually, which was a much 

slower growth rate than the global rate 

Trinidad & Tobago was the top furniture 

exporting member state in 2008 with 

firms generating 64% of the regional 

total furniture export revenue. Other 

top exporters were Guyana, Barbados, 

Jamaica, the Bahamas and St. Vincent & 

the Grenadines who jointly accounted 

for the rest of regional furniture export 

sales. Barbados was the most dynamic 

exporter of furniture between 2001 and 

2008, growing export sales by 19% 

annually. Guyana was the second most 

dynamic CARICOM exporter between 

2001 and 2008.  

 

In 2008 CARICOM mainly exported 

other wooden furniture (i.e. except 

bedroom, kitchen, and office). This 

category of furniture generated 34% of 

the region’s export sales. Other 

dominant furniture sub groups 

exported in 2008 included wooden 

bedroom furniture and metal office 

furniture. It is interesting that the major 

sub-group imported in 2008 was also 

other wooden furniture, which could 

signify some amount of re-export 

activity occurring. This sub group 

accounted for almost one-third of total 

import spending in 2008, with wooden 

furniture and metal furniture 

accounting for another one third of 

total furniture import spending.  

 

The CARICOM furniture suppliers found 

international markets for their products 

in 42 countries in 2008. Interestingly, 
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Nigeria became the top export market for 

regional furniture suppliers with 

generating circa two thirds of total regional 

export sales in 2008. Barbados, the United 

Kingdom, St. Vincent & the Grenadines, 

Trinidad & Tobago, Dominica, Guyana, the 

USA, Jamaica, Costa Rica and Venezuela 

jointly generated the remaining one third 

of export sales (see figure 3 above). 

 

In 2008, the USA was the main source of 

imports for furniture in CARICOM, 

accounting for almost half of regional 

imports in 2008. Other top import 

sources in 2008 were China (10%), Italy 

(4.9%), Malaysia (4.6%), Brazil (4.5%), 

Canada (4%), the UK (3.7%), Trinidad & 

Tobago (3.3%) and Mexico (2.6%) (See 

figure 4 above). Between 2001 and 

2008, the most dynamic import markets 

for furniture included China (with 

annual average growth rates in import 

spending of 33%), Italy (19%), Malaysia 

(22%), Brazil (18%), Mexico (22%), India 
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(52%), Switzerland (29%), Indonesia (26%), 

Barbados (25%), El Salvador (42%) and 

Sweden (58%). 

 

The furniture market in CARICOM is 

internationalizing in that it services a 

number of export markets, with many of 

those markets extra-regional in nature. 

Another point of proof of the CARICOM 

furniture market going global is that 

regional furniture distributors are meeting 

the large demand for furniture by importing 

from a large number of global markets. 

Regional furniture suppliers have proven 

capable of supplying some segments of the 

global market (other wooden furniture).  

 

Of the top 10 markets in 2008, Japan was 

the only market which does not provide 

some duty preferences to CARICOM 

furniture suppliers through a trade 

agreement. Therefore, furniture suppliers 

from CARICOM face one less barrier to trade 

competitiveness in most of their export 

markets, tariffs. However, these suppliers 

seem to face challenges in forming linkages 

to the large regional import market 

opportunities that were observed between 

2001 and 2008 (see figure 2 above). 

 

Next issue will look at CARICOM-Chile Trade 

Performance. Please continue suggesting 

topics of interest for future trade notes to 

lincoln.price@crnm.org  


