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� CARICOM-CHILE TRADE OVERVIEW 

 

Chile is a large and dynamic global market. 

In 2008, this market absorbed over 

US$58bn in global goods imports and 

generating over US$69bn in merchandise 

export sales. Chile is also a dynamic 

importing market with import spending 

expanding by over 20% per annum 

between 2001 and 2008. CARICOM is 

demonstrating a growing affinity to trading 

with Chile.  Preliminary data indicates that 

in 2009, the region generated over 

US$64mn in merchandise export earnings, 

whist spending US$52mn on merchandise 

imports. This outturn signalled a reversal of 

the traditional merchandise trade deficit 

with Chile up to 2008(see figure 1). 

Between 2001 and 2008, the region 

expanded export sales by over 42% per 

annum with Chile. During this period, the 

region’s importers expanded their import 

spending from Chile by 18% per annum.  

CARICOM firms jointly do not account for 

a significant share of imports into Chile as 

in 2008, only less than one-third of 1 

percent of Chile’s total merchandise 

import spending was sourced from the 

region. However, the region increased its 

export penetration into Chile from 0.01% 

of Chile’s total imports in 2001 to 0.03% 

in 2008. 

Bilateral trade with Chile is concentrated in 

the designated CARICOM “More 

Developed Countries” (MDCs). In 2008 

Trinidad and Tobago was the main 

CARICOM merchandise exporting nation to 

Chile generating almost two-thirds of 

CARICOM total export sales from Chile.  

Jointly, Barbados, Trinidad & Tobago, 

Jamaica and Guyana accounted for over 
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95% of CARICOM’s total export sales 

generated from Chile in 2008. Barbados was 

the top importing regional market for 

Chilean merchandise exports in 2008 

accounting for over a third of total 

CARICOM import spending. Barbados, 

Trinidad & Tobago, Jamaica and Haiti jointly 

accounted for over 90% of the region’s total 

merchandise import spending from Chile in 

2008(see figure 2).  

 

Between 2001 and 2008, the most dynamic 

exporting nations from CARICOM to Chile 

were Trinidad and Tobago (123% growth in 

export sales per annum) and Jamaica (28%). 

Member states that expanded imports from 

Chile the fastest were Barbados (98% 

growth in import spending between 2004 

and 2008); Grenada (44%); St. Vincent and 

the Grenadines (58%); and Trinidad and 

Tobago (40%). 

 

Chile is also a large services import market 

with business possibilities for CARICOM 

service providers. In 2008, the Chilean 

economy absorbed US$11.4bn in services 

imports. However, based on available 

information, services imports have been less 

dynamic than goods imports in Chile, with 

Chilean services import spending growing by 

11.4% per annum between 2000 and 2008. 

The largest services opportunities included 

transportation services US$6.7bn; travel, 

US$1.4bn; and other business services 

US$1.3bn. The most dynamic import 

opportunities between 2000 and 2008 were 

Insurance services (13.2% growth in import 

spending per annum); transportation (15%); 

and travel services (15%). Personal, cultural 

and recreational services was not a very 

ores/concentrates.  

CARICOM’s merchandised export sales are 

extremely concentrated, as the top three 

exports accounted for circa 94% of total 

exports in 2008. Chile applies a uniform 

6% tariff to all of CARICOM’s top 20 

exports. Almost all of CARICOM’s top 20 

exports to Chile are experiencing strong 

import growth in Chile with the exception 

of aluminium ores/concentrates which 

has been declining by 5% per annum since 

2001 (see table 1). 

 

 

dynamic import opportunity between 

2000 and 2008, with import expenditure 

expanding by 5.9%. 

 

 
� EXPORT OVERVIEW 

 

CARICOM’s top exports to Chile are 

mainly resource based exports in the 

energy and mining sectors. In 2008 the 

top exports included anhydrous ammonia; 

aluminium hydroxide; and aluminium 

Price Competitive exports: CARICOM 

exports of products such as anhydrous 

ammonia and aluminium hydroxide, are 

price competitive, and are competing for 

market share in Chile without necessarily 

requiring tariff concessions. In 2008, 

CARICOM anhydrous ammonia was more 

than 28% (PC ratio of 0.72) cheaper than 

the average import price into Chile from 

the rest of the world. Similarly, in 2008, it 

would be 39% cheaper to import 

aluminium hydroxide from CARICOM than 

from other global market. Therefore, the 

6% tariff normally applied to imports of 

these products into Chile, would not 

provide a price disincentive to importers. 

However, a removal of the 6% tariff 

should still make these products even 

more price competitive for importers.  

 

Price Uncompetitive exports: At the other 

end of the spectrum, products such as 

rum and tafia; stainless steel 

kitchenware/tableware; perfumes and 

toilet waters; and polyethylene waste and 

scrap were not price competitive into 

1
 Ratio of CARICOM export price for the top CARICOM exporter to Haiti for a particular product to the average 

import price in Chile for that product. A PC ratio less than 1 implies price competitiveness and vice versa. 
2
 Growth rate between 2004 and 2008. 

“Chile is also a large services import market with business 
possibilities for CARICOM service providers.” 
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Chile in 2008. Generally, the CARICOM 

products with greater export sales into 

Chile, are those with lower PC ratios, 

indicating that the current basket of 

exports to Chile seem to be mainly 

competing on price, and less quality
1
. 

However, there are some examples of 

export dynamism, even on the face of 

price uncompetitiveness. Perfumes and 

toilet waters are exhibiting some export 

dynamism growing by 152% per annum 

between 2001 and 2008, even though on 

average, Chilean importers would pay 

almost 60% more to import perfumes 

from CARICOM, than it would from the 

rest of the world. Similarly, it would cost 

Chilean importers more than double the 

average import price to import rum and 

tafia from CARICOM, however, the 

region expanded its export sales into 

Chile by almost 28% annually between 

2001 and 2008 (table 1). These are 

examples of two products that may be 

focussing on quality competiveness and 

competing on strong brand premium. 

 

Knife edge exports: Based on 2008 data, 

there are also a few exports that could 

be price competitive with the removal of 

the 6% duty applied at the border. These 

include aluminium ores and 

concentrates; paperboard waste and 

scrap; and pneumatic tyres. This set of 

products are critical, as it includes 
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Former Chilean President Michele Bachelet and 

Former Prime Minister Patrick Manning of Trinidad & 

Tobago. 

aluminium ores/concentrates, the 

region’s third largest export to Chile, 

which  has been experiencing weakening 

import demand in Chile, even though the 

region continues to penetrate that market 

(table 1). 

Next issue will look at CARICOM 

Agriculture Trade. 

 

 

 

 


