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 GLOBAL NUTMEG TRADE OVERVIEW 
 
 
In 2009, US$120mn was spent on worldwide 
imports of fresh nutmeg. This outturn 
represented a sluggish growth trend in import 
expenditure for nutmeg with average increase in 
global spending of 6.2% since 2001 (see figure 
1). Compared to total global import spending 
increase (of 9.2% annually between 2001 and 
2009) this shows that the relative importance of 
nutmeg in the global basket of imports declined 
between 2001 and 2009. In 2009, global 
importers spent US$5,707/ton on average on 
nutmeg, whilst regional global nutmeg exporters 
generated on average US$5,242/ton.  
 
In 2009, the top 10 markets for spending on 
imported nutmeg were Germany (US$13.2mn), 
the USA (US$11.2mn), the Netherlands 
(US$10.9mn), Viet Nam (Belgium US$9mn), 
Singapore (US$5.4mn), Japan (US$5.2mn), Italy 
(US$4.9mn), United Kingdom (US$4.6mn), 
France (US$4.2mn) and Nigeria (US$4.2mn). 
The markets that exhibited the greatest 

dynamism in import expenditure on nutmeg 
between 2005 and 2009 included Nigeria 
(179% growth per annum); Viet Nam (28%); 
The Russian federation (27%); The Dominican 
Republic (24%); Spain (20%); Belgium (17%); 
Italy (15%); India (13%); Switzerland (13%); 
South Africa (12%) and Canada (12%). 
CARICOM nutmeg exporters have not 
penetrated these markets, and in fact, have 
been losing market share to leading exporting 
nations such as Indonesia and India. 
 

In 2009, the average world import price for 
nutmeg was US$5,707/ton. The major markets 
(i.e. in excess of US$1mn in import spending in 
2009) that paid the highest prices for nutmeg in 
2009 included the UK (US$10,922/ton); Austria 
(US$9,995/ton); Japan (US$9,424/ton); 
Germany (US$8,869/ton); Belgium 
(US$8,829/ton); the Dominican Republic 
(US$7,989/ton); the Netherlands 
(US$7,967/ton); South Africa (US$7,698/ton); 
Italy (US$7,629/ton); Argentina (US$7,366/ton); 

1All data from the International Trade Centre (ITC) tradeMAP database: www.trademap.org. Retrieved on January 21, 2011. Nutmeg is classified as Harmonized Tariff 
Code:  090810  
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Fig. 1: Global Nutmeg Import Spending (US$mn)
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Poland (US$7,210/ton) and Canada 
(US$7,099/ton). These markets represented 
almost half of global nutmeg imports in 2009. 
CARICOM nutmeg exporters have not penetrated 
these high priced nutmeg markets significantly. 
 
Even though the data for 2010 is preliminary, up 
to the third quarter (Q3) of 2010, most markets 
exceeded their 2009 outturn, signifying some 
recovery in global nutmeg import spending in 
2010. Between the third quarter (Q3) of 2009 and 
2010, The Netherlands increased spending on 
imported nutmeg from US$2.4mn to US$5.5mn. 
Other markets which made improvements in 
import spending on nutmeg between Q3 of 2009 
and 2010 included Germany, The USA, Italy, 
Japan, the UK, Canada, Spain, Brazil, Sweden, 
Poland, Australia, The Republic of Korea and 
Thailand. 
 
In 2009, the top ten global nutmeg exporting 
nations were Indonesia (US$32.6mn); India 
(US$17.6mn); The Netherlands (US$14.2mn); Sri 
Lanka (US$6.2mn); Belgium (US$5.9mn); 
Singapore (US$5.5mn); Germany (US$5.4mn); 
Italy (US$3.7mn); Grenada (US$3.4mn); and 
France (US$3.2mn). The most price competitive 
nutmeg exporters in 2009 included Mexico (64% 
cheaper than world global average export price); 
Indonesia (33% cheaper than world global 
average export price); Sri Lanka (15% cheaper 
than world global average export price); and 
Spain (13% cheaper than world global average 
export price). 
 
 

 GLOBAL NUTMEG TRADE OVERVIEW 
 
 
Trade in nutmeg is a business opportunity which 
seems more profitable for exports outside of 
CARICOM. In 2009, CARICOM nutmeg exporters 
generated US$3.5mn in international sales, whilst 
CARICOM economies spent US$604,000 on 
imported nutmeg. The nutmeg Industry lost 
international competitiveness significantly 
between 2001 and 2009. By 2009, import 
spending almost doubled the 2001 level, whilst 

US$433,000 in import spending. Other 
CARICOM member states with significant 
nutmeg imports in 2009 were Trinidad & 
Tobago (US$80,000) and Barbados 
(US$49,000). The most dynamic CARICOM 
importers of nutmeg between 2005 and 2009 
were Guyana (82% annual growth rate in 
import expenditure), Trinidad & Tobago 
(27%) and Barbados (11%). In 2009, the 
CARICOM markets with the highest import 
price for nutmeg were The Bahamas 
(US$9,000/ton); Trinidad & Tobago 
(US$8,000/ton); and Jamaica 
(US$6,873/ton).  
 
 

export sales almost shrank to a quarter of its 
2001 levels. Ultimately, the region lost global 
market share. In 2001, CARICOM exporters 
generated almost one fifth of world import 
sales, and by 2009, CARICOM generated 
only under 3% of world import spending. In 
other words, relatively less CARICOM 
nutmeg is being sold on the world market. 
 
Jamaica was the top CARICOM importer of 
nutmeg in 2009, recording some 

Grenada was the main nutmeg exporting 
member state in 2009 with Grenadian firms 
generating 98% of regional total nutmeg 
export revenue. Other exporters were St. 
Vincent and the Grenadines, Antigua & 
Barbuda and Trinidad & Tobago which jointly 
accounted for the rest of regional nutmeg 
export sales. The loss of competitiveness of 
the industry was indicated by the fact that 
Trinidad & Tobago was the only dynamic 
CARICOM nutmeg exporter between 2005 

and 2009 growing export sales by 28% 
annually. Grenada’s nutmeg exports 
contracted by 27% per annum between 2005 
and 2009.  
 
CARICOM nutmeg suppliers found 
international markets for their products in 20 
countries in 2009. Germany was the main 
export market followed by the Netherlands, 
Austria, the USA and Canada which jointly 
accounted for almost three-quarter of the 
region’s export sales (see figure 3 below). 
However, there are a number of interesting 
observations including the fact that the 
region has lost a US$1mn market in 
Argentina for nutmeg as in 2009. There were 
no exports of nutmeg to Argentina. Indonesia 
basically replaced Grenada as the largest 
exporter of nutmeg to Argentina. Germany, 
which was a US$6mn market for CARICOM 
in 2001, was only a US$739,000 export 
market in 2009. Again, Grenada lost 
significant market share in Germany to 
Indonesia, The Netherlands and Brazil.  
 

2001 2002 2003 2004 2005 2006 2007 2008 2009

imports 370 235 268 310 664 421 420 488 604

exports 13724 12502 9792 9809 8109 2688 2636 2598 3457
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Fig. 2: CARICOM Nutmeg Import Spending (US$’000) 
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In 2008, Grenada was the main source of nutmeg 
imports in CARICOM, accounting for over four-fifths 
of regional imports and it is expected that this 
dominant position was maintained in 2009. Other 
top import sources in 2008 were the USA (10%), 
Mexico (2%) and Trinidad & Tobago (2%) (See 
figure 4 below). Between 2001 and 2008, the most 
dynamic import source for nutmeg into CARICOM 
was also Grenada. 
 
 

 STRATEGIC CONSIDERATIONS 
 
Nutmeg trade is a small international business 
opportunity that has not been very dynamic 
between 2005 and 2009. Nutmeg in this Trade Note 
refers to fresh nutmeg. However there are various 
applications for nutmeg use including being ground 
into powder for culinary uses, essential oils, mace 
and nutmeg butter. The nutmeg shell can also be 
ground and used as an exfoliant for skin and beauty 
care in the spa industry. Therefore, this sector is an 
important business area for CARICOM partly 
because of its potential for value added utilization in 
the culinary industry, health industry, beauty 
industry and the industrial sector.  
 
Grenada’s exports of nutmeg were not price 
competitive as in 2009. Grenadian firms exported 
nutmeg at a 60% higher price than the average 
world export price. Subsequently, Grenada lost its 
position as the second largest exporter of nutmeg in 
2001 to being the 9th largest exporter of nutmeg in 
2009. This could reflect the motive of doing greater 
value added with nutmeg versus exporting fresh or 
unprocessed nutmeg. Or it could genuinely be 

Fig. 3: Export Markets for CARICOM Nutmeg in 20092 reflecting a decline in international competitiveness of Grenadian fresh nutmeg. Interestingly, 
nutmeg export sales do seem to be sensitive (elastic)1 to prices, which could signify that 
quality considerations are not more important than cost competitiveness in this market. 
Hence the claim that regional nutmeg is more potent than nutmeg from other markets does 
not seem to be a strong value proposition for competitive exports of fresh nutmeg. However 
there may be implications for value added products made from nutmeg which could require 
less raw material if regional nutmeg is indeed more potent. 
 
Of the top 10 markets in 2009, Vietnam, Singapore, Japan and Nigeria did not provide duty 
preferences to CARICOM nutmeg suppliers. However, in the cases were tariffs are applied, 
they are high. Therefore, nutmeg suppliers from CARICOM do not face tremendous tariff 
hurdles as they export mainly fresh nutmeg to those markets that are duty free. Nutmeg 
producers are facing significant production challenges. There seems to be a need to evaluate 
the nutmeg value chain to see where the competitiveness hurdles can be addressed. 
Significant innovation has taken place in this industry and certainly, there seems to be some 
need to further the commercialization of value added products in the sector.  

RReeaaddeerrss  aarree  iinnvviitteedd  ttoo  ssuuggggeesstt  ttooppiiccss  
ooff  iinntteerreesstt  ffoorr  ffuuttuurree  ttrraaddee  nnootteess..  

 

Fig. 4: CARICOM Import Spending on Nutmeg in 20083 

The region has lost international competitiveness in the commodity segment of the nutmeg value 
chain with export prices over 60% more expensive in comparison to the global average export 
price.  As such regional nutmeg exporters can evaluate migration to value added oils and other 
products. However, production challenges still need to be addressed as regional nutmeg is 
asserted to have stronger potency than Indonesian and Indian nutmeg. Furthermore, as nutmeg 
producers seek to export value added products, higher tariffs will be faced and this is one area 
that trade negotiations can seek to address particularly in those markets with which CARICOM 
has no preferences such as Singapore, Japan, Nigeria, Viet Nam, The Russian Federation, 
South Africa and Argentina. 
 
Please continue suggesting topics of interest for future trade notes to lincoln.price@crnm.org  
 
 

__________________________
 

2 Other includes Trinidad & Tobago, the United Kingdom, Barbados, Venezuela, Guyana, The Czech republic, 
Nigeria and Croatia. 
3 The 2009 data is very preliminary. Other includes India, Dominica, and St. Vincent & the Grenadines 
4 The coefficient of correlation of export prices compared to both exports sales, export quantity and export sales 

2005 and 2009 were all negative and statistically significant (n=68) 
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