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Thank you very much mister master of ceremonies, Ambassador 

Tincani, Mr. Booth, Officials of trade, cultural officials, cultural 

practitioners, members of the media, distinguished ladies and 

gentlemen, good morning to all, and may I welcome those who 

visit us and warmly so to this country especially if you are here 

for the first time,   I can’t imagine that there is anybody who is 

here for the first time. Just in case that is the reality, let me 

especially welcome you to these shores. You’ve come to a 

blessed and beautiful place and you’re warmly received.   I trust 

that that is the experience that you will find and have for the next 

couple of days at least.  

 

I thank you for giving me the opportunity to share in this 

important workshop and conference this morning; and I would 

like to make perhaps some brief remarks which serve to give 

indication of  our appreciation at the level of government in 

Barbados for the importance of this event. And perhaps my 

remarks would be more ideological than any thing else.  

Certainly not to be construed as being political in strictest 

terms, but most definitely I hope ideological.  And I hope to 
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engage your interest in what I would attempt to say and not 

detain you over long.    

 

For a long time it has been that the economic development 

initiatives in the Caribbean have been so postured as to provide 

significant levels of accommodation for the capital class.    

Whether that has been invited foreign capital, whether it has 

been indigenous developing capital, the economic posture has 

been such that always we have sought to provide for the interest 

of the capital class.  Because we are aware of the view 

understandably that we need capital to drive our movement 

forward as developing economies in our peculiar context.  And 

that is I suppose, and was, fitting; and so in various areas of 

economic endeavour the evidence was clear that government 

policy was intended to achieve that objective in the national 

interest.  

 

I want to make the point upfront and early that I think when we 

talk about development of cultural industries, when we talk 

about the development of a trade and investment culture around 
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cultural industries, the outlook has to be different; because we 

need to seek now to provide the kind of platform that would give 

accommodation not so much to the capital class as to the 

working class.   I hope that you are on the same page with me in 

that, and that you are not offended in any way.  

 

But I honestly believe that cultural industries provide the kind of 

context within which working class people across these 

Caribbean islands can be propelled into further economic 

opportunity; and they can be propelled with respect to the 

distance they can travel economically speaking and with respect 

to the numbers which can be accommodated within the context 

of developing cultural industries.   

 

I said elsewhere it’s not like insurance, and banking and 

construction or even tourism per se in the strictest terms, where 

enormous levels of capital are necessary when you come to the 

table; and therefore the class which is allowed to benefit with 

respect to those areas of economic enterprise and endeavour is 

the capital class, those who have it.   With respect to the cultural 
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industries the story is different.  And I think we need to 

challenge ourselves to have a mindset therefore that when we 

talk about the development of cultural industries, we need to 

speak in terms of wealth creation at the level of the working 

class.   

 

Wealth creation as a notion has been associated with people 

who already have wealth or access to capital.   Wealth creation 

in my view, when we start to talk about cultural industries, 

becomes very clearly and easily a notion which we have to start 

associating with the working class. So that, cultural 

practitioners on the ground across these Caribbean islands 

should not be motivated to seek to earn a dollar, or to make a 

living or to survive and especially in a seasonal context, but they 

need to be motivated to think in terms of wealth creation.    

 

If I may borrow an analogy which again I hope is not offensive.   

If we look at cricket, we have had cricketing icons of the distant 

past who played with flair and competence, confidence and 
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courage across the arena of this world and dominated, but were 

not able to generate or create wealth out of it.    

 

The business of cricket has become such a business today that 

fellows with far less flair, far less purpose, far less confidence 

and competence now have the capacity to generate and create 

wealth with respect to cricket.   

 

I saw Gabby here this morning; I am not seeing him in my eye 

line right now, there he is.  Gabby is a legend, a living legend in 

culture and especially calypso in Barbados and the Caribbean 

and across the world.   Gabby has not had the opportunity, 

because of the circumstance of the past perhaps to generate 

and create wealth.   He may have made a dollar, he may have 

earned a living.   I am saying, I am trying to suggest, we have 

now come to the point where those who follow in his footsteps 

must not simply make a dollar or earn a living, but even if they 

have even less of a capacity than he has, they must be able to 

generate wealth; and therefore I am saying the notion of wealth 

creation is extremely important.   
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We have to change the circumstance such that, that becomes a 

reality in larger numbers, working class people going further in 

creating and generating wealth for the class, but in very 

personal income terms as well.    

 

I believe that there needs to be clearly a recognition that there is 

a convergence of interests between the objectives of tertiary 

level education and the development of culture industries in the 

Caribbean.  Unless our tertiary level education institutions and 

their offerings can help us to put the cultural industries of the 

Caribbean on a competitive and excelling platform in the arena 

of the world; in a serious respect they fail us.  I am saying 

therefore we’ve got to identify those points where the interests 

converge and make tertiary level education such that it serves 

the development of this sector in more meaningful ways. 

 

If respectability, higher levels of professionalism are to be made 

to attend the development of cultural industries and the practice 

of cultural product development in the Caribbean, then tertiary 
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level education must be a serious dynamic in the mix of these 

things.  

 

The opening of the centre for Creative Imagination at Cave Hill 

University Campus, University of the West Indies, therefore I 

think is a step in the right direction; and certainly the 

government of Barbados understands the need to be associated 

with this type of activity at the tertiary level and as such is 

committed and has shown that commitment in tangible ways in 

the development of the university programme.  

 

So I think that that is a very important dynamic which must also 

be considered in the mix.   We must pursue and ensure that 

there is a change of mind set with respect to the levels of capital 

which are brought the way of the cultural industries across the 

Caribbean.  

 

What am I trying to say?  Right now the mindset which obtains 

in my view, is that private interest sees a role in relation to the 

development of cultural industries which is a role suited to the 



 9

past circumstance; but a role not yet seeming to be suited to the 

current and the future prospective circumstance.  In other words 

we must move from the mindset of sponsorship to a mindset 

which embraces a culture of investment in the culture 

industries. 

 

The mindset of sponsorship still gives in my view, a secondary 

focus to the cultural product and the cultural industry itself, 

while retaining the primary focus for the agent or instrument of 

sponsorship.   

 

So we need to move from that mindset to a culture of 

investment.  I believe that.   We need to see created in the 

Caribbean an enabling environment for the cultural industries.  

What I mean by that, and you can take this for what it is worth 

and see it as political if you want.   I am insisting that it is merely 

ideological.  

 

In the past tremendous support has been given to the 

development of different sectors of Caribbean economies.   In 
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Barbados and I can speak with reference to Barbados with 

certainty;   Governments of both labels in the past would have 

given tremendous support to the sugar industry sector in 

Barbados.  Tremendous concessions, tremendous support, 

economic and financial policy support varying of sorts at 

varying times,  even almost while sugar was on its deathbed so 

to speak; it was supported by economic policy of governments 

in Barbados.  And that was necessary because we needed to 

support an industry that was principal to our economy, kept a lot 

of people employed and helped us to pay our bills.  

 

Support is being given to the tourism sector in these 

contemporary times.   In very tangible ways government helps to 

support an industry which now feeds us and pays our bills in 

large measure.  And it is fitting that this type of sectoral support 

be given in these areas of economic enterprise.  

 

We need to see similar breaks, similar opportunity, similar 

support given to this new plank of economic endeavour, the 

cultural industries. In the Caribbean perhaps we do not or have 
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not up to now paid enough attention to ensuring that we are 

properly compiling statistics and doing the research which 

helps us to understand the level of contribution that cultural 

industries are making to the economic development of these 

islands.    

 

In international terms we are made to understand that this is 

now a contribution of about 7% gross domestic product 

internationally.  That is a significant amount. 

 

The point I am making is that we are dealing now with an animal 

which we need to help feed and I hope you are with me in this.  

All I am simply saying is that the same way you’ve supported the 

traditional sector support, this new economic sector because of 

the potential which it brings to the table; and that potential must 

always be seen, I insist, with reference to where the working 

class of the Caribbean can now be carried.   

 

Liberalisation and policies of liberalisation have been critical in 

recent times especially to the creating of the proper 
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circumstance in our economies that would allow our sectors to 

perform better.  So we have liberalised with the view perhaps to 

ensuring that the capacity of the productive sector is so 

supported that the cost of producing is reduced because of 

those policies of liberalisation in the telecommunications sector. 

That is what I am talking about.  So cost will have come down 

and therefore the cost of production reduced, enabling greater 

productive capacity with respect to the traditional sectors.    

 

We’ve also been pursuing liberalisation policies from the point 

of view which says to us that we can make savings on 

consumption practices and habits.  So consumers will spend 

less because prices with respect to the liberalised 

telecommunications sector have come down and, so the cost of 

the technology is getting cheaper and we are making savings 

therefore which can otherwise be used to buttress our 

economies at the level of the consumer.  

 

But I am saying that as we continue the business of 

liberalisation, especially with reference to our 
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telecommunications sector, we need to do so with a view of not 

only seeing the traditional sector and how we can enhance the 

capacity to produce.   We need to see not only the savings on 

consumption, but we need to see now that there is a new sector 

in town, which can be better platformed and through which 

practitioners of culture can now have a better circumstance in 

which to produce and distribute and market the products which 

come from their creative capacity and creative imagination. 

 

I have always said, I still hold the view, the business of 

liberalisation which is a philosophy attendant to the dominant 

capitalist thrust in this world, should be pursued by us in such a 

way as developing countries that we liberalise at the pace and in 

a direction which is most appropriate to our national interest.  

 

Therefore when we bring that point of view to the business of 

how we develop a cultural industry sector it has enormous 

implications for what we do and the kind of enabling 

environment we create by our policies of liberalisation with 

respect to economics.   
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The business of e-commerce must also be borne seriously in 

mind when we talk about enabling environment.  Financial 

institutions especially, which traditionally have not been eager 

and enthusiastic about the support of working class initiatives 

and ideas, and which have not been traditionally supportive of 

the small or medium-class business, leaving the burden on 

government, must now be taught in this new era that they must 

help to what ever extent that they are asked to do to develop the 

circumstance in which e-commerce and e-trade become very 

much a part of the culture which attaches to the economies of 

these small developing countries. Now that is very important. 

We lament the fact that the movement seems to be very slow in 

this direction, and the truth of the matter is because of the 

culture that attaches to trade in this technological world today, 

unless we in these economies can so bring this dynamic to our 

culture, we are going to be left behind.   

 

Therefore, an environment in which e-commerce and the access 

to mechanisms for e-trade and e-commerce are available to 
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those who practice in this sector is needed.   Unless we make 

that a reality, then we stand to be disadvantaged.    

 

Already it has been alluded to by Ambassador Tincani, I think it 

was and quite correctly so.  The matter of intellectual property 

rights must be seen and appreciated by all of us to be of the 

importance which it actually constitutes with respect to 

developing this sector.  It cannot be a comfortable thing;  It is 

certainly an ill advised thing;   that we do not sufficiently cover 

ourselves with respect to this type of enabling environment; as 

that we can compete comfortably and confidently with the rest 

of the world, and that we don’t have our product stolen right 

before our eyes.  

 

The world about us has always been bent on exploitation of 

what ever is available in the context of the developing world.   

Unless we protect ourselves to the extent that we can, we stand 

to fall victims of that to which we have always been victims - the 

rape of the wealthy hand as it is applied to the developing 
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country economies.   That’s a fact.   We have to face that. That’s 

true. 

 

Whether we talk about the Barbadian Black Belly Sheep, whether 

we talk about Barbados Road Tennis and some of you don’t 

have a clue what that is. Whether we talk about Barbados Road 

Tennis, whether or not we talk about the Barbados Black Belly 

sheep, whether or not we talk about Sea Island cotton, whether 

or not we are talk about Trinidadian Steel band.  These are all 

very, very important potentially lucrative products and yet there 

are questions attaching to all of them with respect to the 

business of intellectual property and property rights.   

 

And that is to be lamented in 2006 in this age of enlightenment 

brought about by education; widely available across the 

Caribbean and yet with reference to this very important thing we 

still stand in jeopardy of losing what is in fact is our birthright.  

These are some of the challenges which we face.  
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Now I said in another forum not to long ago that the developed 

industrial world, though it may admit to notions of cooperation 

and collaboration, is often driven by notions of domination and 

competition, and we’ve got to face up to that reality.  We can go 

smilingly to the rest of the world with notions of cooperation and 

collaboration and we must do that; but we must very well be 

aware, clearly aware of the dynamics of dominance and 

domination and competition with which they have been 

traditionally driven.  

 

That is the history of our development.  It is not the long and 

distant past history of our development.  It is the experience of 

recent times: where our very sovereignty has been called into 

question because of the notions of dominance.  Whether you 

talk about the offshore financial services sector;   whether we 

talk about other issues, there are issues of dominance, there are 

issues of competition and we have got to face the music and 

dance to the tune and that is the reality.  
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I say that to suggest that we must recognise the assets with 

which we are blessed when it comes to this business of 

competition.   And that we must recognise that, though in the 

past context, because of industrial capacity disparities between 

developed and developing countries we were not able to 

compete; when it comes to cultural industries the playing field 

becomes a little bit more level. And we have the innate, 

distinctive and creative capacity which makes for the decisive 

difference.  And we can bring that to the table and compete, and 

compete well.  

 

Therefore that’s what we bring to the table.   Where we have to 

make recourse to notions of sovereignty and the right of 

safeguard under the prevailing conventions with reference to 

UNESCO lets make sure that we make optimum use of that type 

of protection with respect to the preservation and development 

of our cultural industries.   

 

So we use what we have, and as far as we are able to, to protect 

ourselves; but we recognise that there is a challenge which 
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faces us and that we have to bring every asset to bear to the 

table.  And this matter of creative capacity is a dynamic which 

gives us equality with the rest of the world; and if I were not so 

humbly disposed today, I would suggest that it gives us the 

capacity to excel in the world arena. 

 

Negotiation must be about the business of advantage.  That is 

the way the developed world practices it. There are notions of 

partnership now being put abroad; but you know and I know the 

reality is that negotiation is about seeking what advantages you 

can.  Therefore we’ve got to seek what advantage is available to 

us with reference to negotiation. And therefore negotiation with 

respect to the development of the cultural industries sector 

must be accommodating of notions of subsidy and notions of 

incentives. 

 

The industrial world preaches another message.   A message it 

does not live because the practice of the application of subsidy 

and incentives is what has continued and perpetuated the 

marginalisation of certain economies in the developed world.  
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So I am simply saying, that when we sit to negotiate, that 

negotiation must bear reference and make accommodation for 

the provision of subsidies and incentives especially with 

reference to a sector such as this.  And there is scope for that 

within the theatre of negotiation.    I believe that that is critically 

important.    

 

Negotiation must be pursued with the objectives of finding new 

markets and I think our leaders are still a bit blinkered in their 

view; and therefore much of what still informs our negotiations 

in theatres of the world is this business of access to traditionally 

protected raw items of export.    

 

The new day has arrived and I think the leadership of Caribbean 

needs to understand in full terms that the new day has arrived 

and we cannot go to the developed world cap in hand talking 

any more about protection of exports which has served us in the 

past.  The new era has arrived.   There are new products 

available.   There are new assets which we can bring to the table 

and rather than dwelling in the past and holding on to 
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preferences which are being withdrawn obviously, we need to 

look to see what we have and what assets we can bring to the 

table in this new environment and negotiate around them.  And I 

am saying that the cultural industries sector is a significant 

asset which we bring to the table.   

 

I believe these things are important.  I don’t want to talk and to 

go on for too long, but I believe that it was important that I said 

those things.  

 

Now cultural penetration and its negative impact upon our 

traditional Caribbean values is a thing to be confronted and to 

be dealt with.   I believe that the cultural industry sector not only 

speaks to economic prosperity for the working class; economic 

potential for us as developing countries.  But a cultural 

industries sector also provides, if we can develop it properly, the 

kind of counter foil that would respond to the negative 

influences which result from cultural penetration of the values of 

the developed industrial world on innocent developing 

countries.    
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I look on sometimes and I lament the easy embrace by ourselves 

of images of ourselves which seem intended by the popular 

media to profile us in certain ways.  There’s one that is current; 

and every time I see it on the television it hits me right here.  It 

hits me right here because here is a company, an entity which 

has long lived in the Caribbean, has so long lived in the 

Caribbean that it really ought to be seeing itself as Caribbean by 

now.   And yet they offer their products through the popular 

media and in the advertising clips which we seem to think we 

have to accept they are profiling Caribbean black young people 

in a certain negative light.  I would not mention the company or 

the ad; but every time I see it, it hits me right here because I 

recognise that this is but indicative and symptomatic of what 

has been going on for quite some time.  

 

Black people in the United States have long been profiled by 

popular media as being certain types.   The Caribbean should 

not allow ourselves to embrace and have our young people 
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internalise that kind of self image; that kind of self concept.  The 

cultural industries have potential to help us counter that. 

 

So training investment is important.  Negotiations are important; 

and when the cultural industries sector and its development 

become the subject matter for such trade and investment 

negotiations, we are coming to the table to talk about the future 

of these Caribbean islands.    

 

The future of the Cultural Industries is very significant to us 

because we are dealing with notions of improving the lot of the 

working class; finding further opportunity for existing capital 

and new capital; developing notions of national identity, 

individual self concept; giving people a sense of direction a 

purpose, a sense of direction, of focus.   We are talking about us 

being able to contest our place on the world stage and occupy 

that place with pride and with success. 

 

So, this is tremendously important, I want to wish you well over 

the next couple of days. 


