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IN THIS ISSUE:  We look at business opportunities for CARICOM firms with Haiti. Haiti’s full  
membership in CARICOM could also provide an opportunity to unlock Francophone business  
opportunities, and even strengthen the leverage in the upcoming negotiations with Canada.  
The regional business community must look at Haiti as a market with possibilities for  exports  
and investments, as well as attracting European and Canadian investments. 
 

OVERVIEW OF HAITI’S GLOBAL TRADE  
Whenever mention is made of Haiti, generally negative images come to mind. As a result of media 
portrayal over the years, the average person has come to associate poverty, boat people, political 
instability and a host of other negatives with this lone French-speaking Caribbean Community 
(CARICOM) member state. This tendency to dwell on the negative can easily cause the positive to be 
overlooked. 
 
Despite its development challenges, Haiti does offer various business opportunities for CARICOM 
firms. These opportunities remain largely untapped but can be actively promoted once the regional 
trade pact is fully implemented. In 2005, Haitian exporters generated US$709.2 million from sales of 
both goods and services. Haiti is heavily dependent on goods exports which accounted for 82% of 
export earnings in 2005. Goods exports are more dynamic than services exports. While earnings from 
services exports declined by a yearly average of 1% between 2001 and 2005, earnings from goods 
exports grew by an annual average of 18% during the same period.  
 
Haiti’s import expenditure stood at US$1.5 billion in 2005. Import activity was dynamic, registering an 
average yearly growth of 14% between 2001 and 2005. Of total import spending, 20% was on services 
imports which grew on average by 13% per annum. By comparison, import spending on goods grew at 
15% per annum. Consequently, Haiti’s export trade balance in services worsened between 2001 and 
2005 while the trade balance in goods registered marginal improvement.  Haiti’s main export markets in 
2005 were the United States (accounting for 86% of export earnings), the European Union (12%) and 
Canada (less than 1%).  
 
Canada, however, proved a very dynamic market for Haitian exporters who increased sales by an 
annual average of 37% between 2001 and 2005. These sales were mainly generated by three items: T-
shirts/other vests of knitted cotton; cotton sacks/bags for packing goods; and rock lobster/other sea 
crawfish. In fact, all of Haiti’s exports of rock lobster and cotton sacks/bags went to Canada in 2005. 
This information provides evidence that Haitian exporters are increasingly utilizing the 100% duty 
preferences they enjoy into Canada. The obvious development benefits which these preferences are 
providing can form one basis for engaging the Canadian government in trade discussions. 
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Haiti’s major imports in 2005 were as follows:  

• t-shirts/singlets/other knitted vests of other textile materials ($82.5mn)  
• T-shirts/singlets/other knitted vests of cotton ($41.9mn)  
• knitted/crocheted fabrics of cotton ($39.9mn)  
• wheat and meslin ($31.1mn)  
• palm oil/fractions refined but not chemically modified ($29.1mn)  
• refined sugar ($20.8mn), milk/cream unsweetened ($18.5mn)  
• raw cane sugar ($18.4mn)  
• refined petroleum oils ($18.4mn)  
 

The most dynamic imports between 2001 and 2005 were t-shirts/singlets/other knitted vests of other 
textile materials (175% per annum (p.a.) growth in import spending), knitted/crocheted fabrics of cotton 
(84% p.a.), knitted/crocheted fabrics of man-made materials (50% growth p.a.), carton boxes (221% 
p.a.), husked brown rice (43% p.a.), glass containers (96% p.a.) and wheat groats/meal (24% p.a.). 
 
On the other hand, Haiti’s major exports in 2005 were as follows:  

• pullovers/cardigans/similar articles/knitted of cotton (US$159mn)  
• T-shirts/singlets/other knitted vests of cotton ($134mn)  
• wheat and meslin ($59mn) 
• t-shirts/singlets/other knitted vests of other textile materials ($49mn)  
• men’s/boys trousers/shorts/of cotton not knitted ($18mn)  
• pullovers/cardigans/similar articles/knitted of man-made fibres (US$15mn)  
• men’s/boys’ trousers/shorts/of synthetic fibres not knitted ($13.3mn)  
• men’s/boys’ shirts of knitted man-made fibres ($11.1mn)  
• fresh or dried guavas/mangoes/mangosteens ($10.3mn)  
• essential oils of vetiver1 ($8.2mn) 

 
The most dynamic exports between 2001 and 2005 were pullovers/cardigans/similar articles/knitted of 
cotton (26% growth in earnings p.a), t-shirts/singlets/other knitted vests of other textile materials (135% 
p.a), pullovers/cardigans/similar articles/knitted of man-made fibres (39% p.a), men’s/boys’ shirts of 
knitted man-made fibres (63% p.a), essential oils of vetiver (29% p.a.), women’s/girls’ skirts of 
cotton/knitted (371% p.a.) and binder or baler/twine of sisal or other textile fibres of the genus agave 
(35% p.a.).  
 
OVERVIEW OF CARICOM-HAITI TRADE 
Traditionally, trade between CARICOM and Haiti has been peripheral. In 2005, for example, Haiti only 
exported US$306,000 worth of goods to the region. In the same year, CARICOM exporters only 
generated e US$8.8mn in earnings from trading with Haiti. Even though it is troubling that Haiti’s goods 
export revenue to CARICOM declined by 5% p.a. between 2001 and 2005, there is evidence that 
CARICOM exporters are experiencing much sales dynamism from trading with Haiti.  
 
Between 2001 and 2005, CARICOM exporters grew sales to Haiti by 14% p.a., even without the 
finalization of CARICOM trading arrangements. As a result, Haiti is running a growing trade deficit with 
other CARICOM members, reflecting not only the country’s worsening international trade 

                                                 
1 Vetiver is a perennial grass mainly cultivated for the fragrant essential oil distilled from its roots. Worldwide production is 
estimated at about 250 tons per annum. Due to its excellent fixative properties, vetiver is used widely in high end perfumes. It 
is contained in 36% of all western perfumes. Major producers of the oil include Haiti, Java, China, India, Brazil and Japan. The 
United States, Europe, India and Japan are the main consumers. 
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competitiveness situation, but also the fact that the rest of the region has started paying more attention 
to Haiti. 
 
Haiti’s exports to CARICOM mostly comprised vegetable products destined primarily for human 
consumption (US$210,000), as well as some seaweeds and statuettes. This information implies there 
was significant trade potential for Haitian firms in exporting their top products identified above.  
Matching Haiti’s export trade with CARICOM’s import trade, there is evidence of strong potential in 
statuettes, wheat/meslin flour, herbal plants used in the manufacture of pharmaceuticals, crude 
coconut oil, rock lobster, mollusks, rum/tafia, medicaments, essential oils, preserved fruits, fine 
woodfree paper, and twine/rope of sisal fibres. 
 
CARICOM’s top exports to Haiti in 2005 included husked brown rice (US$3.4mn), refined petroleum 
oils ($2.4mn), insecticides ($702,000), liquefied propane gas ($388,000), lead-acid electric 
accumulators used in starting piston engines ($335,000), liquefied butanes ($206,000), printed paper 
labels ($174,000), polyesters in primary forms ($171,000), insulin in dosage ($165,000) and food preps 
($111,000). Matching CARICOM’s export trade with Haiti’s import pattern, there is strong potential in 
husked brown rice (US$1.8mn potential sales), refined petroleum oils ($16mn), lead-acid electric 
accumulators used in starting piston engines ($3.1mn), printed paper labels ($1.6mn), food preps 
($8.6mn), toilet soap and preps shaped/papers & non-wovens impregnated with soap toilet use 
($2.7mn), glass containers capacity 0.33-1 litre ($5.2mn), dentifrices ($2mn), sanitary articles of paper 
including sanitary towels ($1.6mn), frozen fish ($1.3mn), beauty/makeup preps ($1.8mn), processed 
cheese ($1.8mn), fresh/chilled vegetables ($672,000), wheat ($31mn) and wheat/meslin flour ($4.9mn). 
 
Table 1: Tariffs on selected Exports from Haiti to the rest of CARICOM 
Product Value (US$) Tariff 
Seaweeds and other algae, fresh/dried/ground (HS 121220) 13,000 0% 
Vegetable products used primarily for human consumption (including 
unroasted chicory roots) (HS 121299) 

210,000 0% 

Source: TradeMAP, sourced July 3, 2007. 
 

The evidence shows that Haiti mainly exports products to CARICOM that are already duty free. 
However, in other potential exports such as beer and rum, the minimum CARICOM duty of 25% would 
apply. In addition, agro-processing business opportunities such as essential oils, rock lobster and 
preserved fruits would have to pay the necessary duties. These duties would be waived if all the 
necessary legislative and administrative procedures were finalized to allow for the Common External 
tariff (CET) to be applied to trade between the rest of CARICOM and Haiti. 

 
Table 2: Tariffs on selected exports from the rest of CARICOM to Haiti 
Product Value (US$) Tariff 
Husked brown Rice (HS 100620) 3.4mn 3% 
Insecticides (HS 380810) 702,000 0% 
Liquefied propane (HS271112) 388,000 0% 
Lead acid electric accumulators/car batteries (HS 850710) 335,000 5% 
Food preps (inc sauces, ketchup etc- HS 210690) 111,000 5% 

Source: TradeMAP, sourced July 3, 2007. 
 
Therefore, CARICOM trades in more dutiable products as the major export, rice, pays 3% import duty 
at Haiti’s border, while Haiti’s major exports to the rest of CARICOM are already duty free. If a CET 
was introduced which allowed for duty free trade between Haiti and the rest of CARICOM, then duties 
on potential exports to Haiti such as sugar confectionery (currently 15% applied at Haiti’s border), toilet 
soaps (5% applied), uncooked pasta (10% applied) and sausages (5%) could be removed to stimulate 
more trade. 
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HAITI’S TRADE POLICY  
According to the last trade policy review by the World Trade Organization, Haiti has greatly liberalized 
its trade regime since 1986 by abolishing the majority of quantitative restrictions on trade (with the 
exception of those maintained for security, health, moral or environmental reasons) and eliminating 
export duties and taxes.  Computerization has helped to streamline customs procedures.  Haitian tariffs 
are low at around an average of 3%. However,  the most common rate is zero which applies to around 
two-thirds of tariff headings in the eight-digit Harmonized System. In fact, there are many products in 
which Haiti’s tariff schedule is more liberal than the CARICOM CET. Agriculture is the sector that 
enjoys the highest tariff protection, with a simple average tariff of 4.5% , followed by manufacturing in 
which the simple average tariff is 2.8%.  The mining and quarrying industry is the least protected sector 
with a simple average tariff of 2.1%. 
 
Inspection fees of 4% of the C.I.F. value of goods entering Haiti are levied, bringing the average rate of 
import duty up to 6.9%.  A tax of 2% is levied on import duties and taxes paid, together with a turnover 
tax of 10% and excise duty on both imports and domestic products.  An additional excise duty is levied 
on imported beer and cigarettes at a higher rate than on domestic products. Preshipment inspection is 
also required for all imports exceeding US$5,000 or in entire containers. Haiti has never imposed any 
antidumping, countervailing or safeguard measures and does not at present have any relevant 
legislation.   
 
Although the process of joining CARICOM began in 1997, Haiti was not admitted as a full member until 
1999. Final accession was only ratified by the Haitian Parliament on 13 May 2002. Then President 
Jean-Bertrand Aristide signed the revised Treaty of Chaguaramas on 4 July 2003. At the CARICOM 
heads of government meeting in St. Kitts and Nevis in early July 2006, Haiti was readmitted as a full 
participating member of the Caribbean regional body, bringing an end to a suspension that lasted more 
than two years following the ouster of democratically-elected President Aristide.  
 
Haiti has entered CARICOM as a Less Developed Country (LDC). This implies that when they are fully 
on board with respect to trading arrangements, Haiti would have the authority to suspend Community 
origin treatment on a list of items currently benefiting under the so-called “Article 164 
treatment” (including aerated beverages, waters, beer, animal feeds, wooden chairs and wheat/meslin 
flour) when imported from the CARICOM More Developed Countries (MDCs).  
 
Meantime, for business purposes, tariffs will continue to be applied at the border on Haitian exports to 
CARICOM and vice versa until the necessary legislation has been passed. It may be incumbent on 
business persons with an interest in promoting Haiti-CARICOM trade to actively lobby for the full 
enactment of the CARICOM treaty, meaning specifically, the removal of tariffs on trade between Haiti 
and the rest of CARICOM.  
 
THE HOPE ACT 
The United States has consistently offered Haiti trade and economic preferences which have 
generated business opportunities mainly in the apparel sector. On March 20, 2006, the US designated 
Haiti as eligible to begin receiving benefits under the Haitian Hemispheric Opportunity through 
Partnership Encouragement (HOPE) Act and certified that Haiti has satisfied the criteria associated 
with the apparel benefits. On the same day, the U.S. Customs and Border Protection (CBP) issued 
instructions to port officials to implement the HOPE Act entry process. The CBP was expected to issue 
interim regulations codifying these instructions on or about June 20, 2007.  
 
Under the HOPE Act, certain apparel may be eligible for duty-free entry into the United States up to an 
annual limit. This preferential treatment will remain in effect for five succeeding one-year periods, 
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ending December 19, 2011. On March 22, 2007, the Committee for the Implementation of Textile 
Agreements issued a Federal Register notice establishing the tariff preference level at 238,785,275 
square meters equivalent for the period December 20, 2006, through December 19, 2007. Duty-free 
treatment for woven apparel that uses third-country inputs is available for three years, also subject to 
an annual limit. In either case, to qualify for such treatment, the following criteria must be met: 
 

1. The apparel must be wholly assembled or knit-to-shape in Haiti; 
2. The apparel must be imported directly from Haiti; 
3. The apparel must be classifiable under tariff heading chapters 61 or 62; heading 6501, 6502, 6503 or 6504; or 
subheadings 6406.99.15 or 6505.90; 

4. The apparel must be classified under one of the designated Haitian HOPE Act duty-free tariff numbers 
(9820.61.25, 9820.61.30, 9820.62.05 and 9820.62.12) along with the associated tariff number identified in item 3;  

5. The entered value of the eligible apparel must be reported under the HTSUS number identified in item 3. No value 
should be reported under the HTSUS 9820 classification; 

6. Certain apparel must meet applicable value-added requirements and the importer must be able to demonstrate 
that the goods meet the required percentage, either on an individual entry basis or by aggregation. The required 
percentage is 50 percent in year one, 55 percent in year two and 60 percent for years three through five. The 
value-added requirement may be met by including inputs from current free trade agreement partner countries and 
beneficiary nations under the Caribbean Basin Trade Partnership Act2, the Andean Trade Promotion and Drug 
Eradication Act3 and the African Growth and Opportunity Act4, as well as fabrics deemed to be in short supply; 

7. The quantitative levels established under the Haitian HOPE Act for eligible apparel must not be filled at the time of 
the claim. If these levels are filled, the articles will be classified under the proper HTSUS number and subject to 
the normal trade relations rate of duty; 

8. A visa is required for all apparel for which preferential treatment is claimed under the Haitian HOPE Act. A valid, 
original textile visa issued by the government of Haiti must be presented to CBP when making a claim for 
preferential tariff treatment; and  

9. Apparel entered under HTSUS 9820.61.25, 9820.61.30, 9820.62.05 or 9820.62.12 must be filed as quota/visa 
type entries (i.e., “02,” “32”) and reported in the quota module. The visa numbers must be reported in the visa 
field, block 34, of CBP form 7501. 

 
HAITI’S BUSINESS ENVIRONMENT  
Despite a lingering perception of Haiti as an unstable country, investment has taken place. Since 
October 1995, Texaco has invested approximately US$20 million, Shell has invested over US$6.3 
million, and Esso has invested over US$10 million.   
 
Between 2002 and June 2003, Shell sold its service stations and sales operation to DINASA, a local 
consortium. Elf, the French petroleum company, has invested close to US$10 million since 1995. Royal 
Caribbean Cruise Lines is investing US$9 million to upgrade their Labadie beach facility. Most recently, 
on May 3, 2006, regional telecoms provider, Digicel, launched operations in Haiti. This brings an 
investment of over US$ 130 million to the nation.  
 

                                                 
2
 These countries are: Antigua and Barbuda, Aruba, Bahamas, Barbados, Belize, Costa Rica, Dominica, Dominican Republic, El 
Salvador, Grenada, Guatemala, Guyana, Haiti, Honduras, Jamaica, Montserrat, Netherlands Antilles, Nicaragua, Panama, Saint 
Kitts and Nevis, Saint Lucia, Saint Vincent and the Grenadines, Trinidad and Tobago, and British Virgin Islands. 
3 These countries are: Bolivia, Colombia, Ecuador and Peru. 
4
 The thirty-four countries designated as beneficiary sub-Saharan African countries under the AGOA are: Benin, Botswana, Cape 

Verde, Cameroon, Central African Republic, Chad, Republic of Congo, Djibouti, Eritrea, Ethiopia, Gabon, Ghana, Guinea, Guinea-
Bissau, Kenya, Lesotho, Madagascar, Malawi, Mali, Mauritania, Mauritius, Mozambique, Namibia, Niger, Nigeria Rwanda, São 
Tomé and Principe, Senegal, Seychelles, Sierra Leone*, South Africa, Tanzania, Uganda, and Zambia. Twenty-eight countries have 
been designated as lesser developed beneficiary sub-Saharan African countries under the AGOA. They are: Benin, Cape Verde, 
Cameroon, Central African Republic, Chad, Republic of Congo, Djibouti, Eritrea, Ethiopia, Ghana, Guinea, Guinea-Bissau, Kenya, 
Lesotho, Madagascar, Malawi, Mali, Mauritania, Mozambique, Niger, Nigeria, Rwanda, São Tomé and Principe, Senegal, Sierra 
Leone*, Tanzania, Uganda, and Zambia. 
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It is also important to note that Haiti proffers investment opportunities in areas including essential oils, 
cocoa/cocoa preps, seafood, edible fruits/nuts, raw hides/skins, coffee/tea/spices and manufactures of 
plaiting material/basketwork. 
 

THE WORLD BANK “DOING BUSINESS” DATABASE 
In the World Bank’s Doing Business Database, Haiti was ranked 139th (out of 175 economies) in 2006, 
a 3 place decline from 2005. Haiti’s most competitive business feature is the ease of employing 
workers where she is ranked at 37th. However, the economy ranks in the bottom 20% in every other 
‘doing business’ category including starting a business, registering property, getting credit, protecting 
investors, paying taxes and enforcing contracts. Of more concern is the fact that there has been 
worsening rankings in all areas. 
 
However, Haiti outperforms the rest of the Latin America and Caribbean region (LAC) in a number of 
areas. For example, it is easier to get a business license (work permits, connections to public utilities, 
and completing building approvals/inspections) in Haiti than in the rest of the LAC. The Doing Business 
Report says it takes 12 procedures and 141 days to get a business license in Haiti compared with over 
15 procedures and almost 200 days in the rest of the LAC, and 14 procedures and almost 150 days in 
the countries making the Organization for Economic Cooperation and Development (OECD). It is also 
easier to hire and fire labour in Haiti compared with the rest of the LAC and the OECD. Haiti also has 
fewer number of procedures to register property (5) compared with the rest of the LAC (almost 7). 
However, Haiti falls down badly when one compares the number of days to register property (683 days 
compared with 77 days in the rest of the LAC).  
 
Haiti is also a much less dense tax environment than the rest of the LAC and the OECD. In Haiti, it 
takes only 160 hours to prepare and file taxes, while it takes over 430 hours in the rest of the LAC, and 
202 hours in the OECD. Haiti’s total corporate tax burden is 40% which is less than the rest of the LAC 
and the OECD which take roughly half of corporate earnings in taxes. It is also easier, in terms of the 
number of procedures and time delays, to enforce contracts in Haiti compared with the rest of the LAC. 
It takes 35 procedures and 368 days to enforce a contract in Haiti, compared with almost 40 
procedures and 642 days in the rest of the LAC. 
 
Haiti has an uncompetitive trading environment. It takes 8 documents and 58 days to export a 40ft 
container (standardized) from Haiti, compared with 7 documents and 22 days for a standardized 40ft 
container from the rest of the LAC. It is also more expensive to export a 40ft container from Haiti 
(US$1,298) compared with the rest of the LAC ($1,068). While  it takes roughly 9 documents to import 
a 40ft container  into both Haiti and the rest of the LAC, it takes 60 days to clear a 40ft container in Haiti 
compared with 28 days in the rest of the LAC. And it is more expensive to clear a 40ft container in Haiti 
(US$1,304) compared with the rest of the LAC ($1,226). 
 
HAITIAN-FRENCH BUSINESS RELATIONS 
Because of Haiti’s level of development, bilateral trade with France has traditionally been modest. 
Trade in 2004 stood at only €15.9m for French exports (half of which were agricultural and food 
products while consumer goods represented a third), and €5M for French imports (two-thirds of which 
were vetiver oil).  
 
Only two French companies have operations in Haiti: Air France and Total. However, with the 
expansion stance of France’s private sector, French transnational companies such as Carrefour (with 
51% of their assets, sales and employment offshore), France Telecom (49% offshore), Sanofi-Aventis 
(78% offshore), Pinault-Printemps Redaute SA (58% offshore), L’Air Liquide Groupe (78% offshore), 
Christian Dior (57% offshore) and Louis Vuitton SA (60% offshore), in addition to a wide range of trans-
CARICOM firms, can be targets for investment overtures into Haiti. The value proposition for apparel 
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producers would clearly be the HOPE access to the US which other Caribbean countries would 
possibly not have post 2008. 
 
There is a relatively secure legal base for investments as there is a Bilateral Investment Treaty (BIT) 
between France and Haiti which was signed on May 23, 1984, and ratified on March 25, 1985. Haiti is 
also a signatory to the revised CARICOM treaty. The French BIT agreement is still in effect and could 
provide one avenue for increasingly targeting French investment in the Caribbean region. In this 
regard, it must be stated that France is one of the fastest growing capital exporters in the world, with 
FDI outflows growing to US$115bn in 2005, up from $57bn in 2004 to make France the second largest 
EU capital exporter in 2005 (behind the Netherlands).  
 
It is noteworthy to realize that Haiti’s Foreign Direct Investment (FDI)  inflows (although not related 
directly to the French outflow increase) have increased from US$6mn in 2004, to $10mn in 2005. The 
Haiti-France BIT and CARICOM treaties provide for no discrimination in the treatment provided to 
investment in Haiti (and vice versa), as well as freedom of movement of profits generated from 
investments. In addition, a number of investment insurance and guarantee schemes cover investments 
in Haiti. 
 
CONCLUSION 
In the final analysis, it may be beneficial for the region’s private sector to advocate for tightened trade 
relations with Haiti because of the following: 
 

1. Haiti historically has stronger Francophone ties than the rest of CARICOM and could provide 
opportunities for tapping into the US$115bn in French FDI outflows; 

2. Haiti offers longer standing trade preferences for apparel manufacturers than the Caribbean 
Basin Trade Partnership Act (CBTPA), more commonly known as the Caribbean Basin 
Initiative (CBI) which expires in 2008; 

3. Haiti provides a more flexible labour force than the rest of CARICOM, and can bolster the 
competitiveness of the region in some cost sensitive products; 

4. Canadian importers are increasingly sourcing from Haiti, and the region can possibly attract 
efficiency seeking (i.e. investments which are export oriented) investments flows from this 
market; 

5. Haiti has an underdeveloped services sector which provides opportunities in basic utilities and 
other such areas (e.g. primary financial services such as retail banking);  

6. Haiti provides a market for items specified under Overview of CARICOM-Haiti Trade that can 
be a viable export strategy for the region’s agro-processors. 

As usual, we welcome comments on issues raised in this Trade Brief. Send your feedback to 
privatesector@crnm.org. 
 


