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 BEER GLOBAL TRADE OVERVIEW 
 
 
The global beer (made from malt) industry 
is a serious business opportunity with 
US$10.3bn spent on imports in 2007. 
However, this industry was not amongst 
the more dynamic trade sectors as import 
spending grew by 11% in 2007 compared to 
15% growth in global import spending. 
Taking a medium term view, beer import 
spending grew by 11% between 2003 and 
2007, which was still slower than the 12% 
global import spending growth recorded 
between 2000 and 2008. This essentially 
implies that beer was losing some shelf 
space in the global market between 2003 
and 2007. 
 
In 2007, the top 10 beer import spending 
markets were the USA (US$4bn), the United 

Kingdom (US$728mn), Italy (US$616mn), 
France (US$536mn), Canada 
(US$506mn), Germany (US$343mn), 
Ireland (US$260mn), Spain (US$257mn), 
the Netherlands (US$248mn) and the 
Russian Federation (US$158mn). There 
was little change in the top importing 
markets in 2008 with notable increases in 
import spending in Germany (21% 
growth above 2007), the Russian 
Federation (25%), the UK (11%). However 

most of the top importing markets showed 
marginal growth in 2008 and by Q1 of 
2009, there was general decline. Between 
2003 and 2007, the most dynamic import 
markets included Canada, Germany, The 
Russian Federation, Australia, Denmark, 
Norway, Chile, Colombia, Ecuador, Brazil 
and Bulgaria. On average, beer was 
imported at US$921/ton1 in 2007. 
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Up to the first quarter (Q1) of 2009, most 
markets were down on their Q1 2008 
outturn, signifying the impact of the global 
recession on beer import spending. 
However, markets such as Brazil, Bulgaria, 
Colombia and Denmark have at least 
matched their 2008 Q1 outturn in this first 
quarter, showing some dampening of the 
negative impact of the recession on their 
beer import spending. In 2007, markets that 
paid a premium price (over 70% above the 
global average unit value) for beer products 
included Canada (US$1,667/ton), Spain 
(US$5,011/ton), Sweden (US$1,613/ton), 
Japan (US$1,568/ton), Brunei Darussalam 
(US$1,550/ton) and The Bahamas 
(US$1,431/ton).  
 
In 2007, the top exporters were the 
Netherlands (19% export share), Mexico 
(17%), Germany (12%), Belgium (9%), the 
UK (7%), Ireland (4%), Denmark (3.4%), 
Canada (3%), the USA (2.5%) and the Czech 
Republic (2%). These top markets jointly 
accounted for roughly 80% of global export 
sales. The most dynamic exporters between 
2003 and 2007 included the Russian 
Federation (37% average annual growth in 
export sales), Poland (54%), Jamaica (25%), 
Sweden (64%), Brazil (27%), Hungary 
(119%), Argentina (34%), Guatemala (64%), 
Chile (40%) and St. Kitts/Nevis (708%).  
 
 
 

 CARICOM BEER TRADE 
 
Beer is an interesting business opportunity 
because it represents one of the few sectors 
that are not resource based in which the 
region generates a consistent trade surplus. 
In 2007, CARICOM beer exporters generated 
US$59mn in international sales, and amidst 
the negative impact of the global recession, 
this increased to US$67mn in 2008, a 14% 
growth. Additionally, between 2001 and 
2008, CARICOM beer export sales grew by 
13% annually, which was a faster growth 
rate than the global rate of import spending 
growth between 2003 and 2007. These 
factors crudely indicate some measure of 
international competitiveness and 
dynamism. 

than the rest of the region. At the other 
end of the spectrum, Haiti was the most 
expensive exporter of beer regionally 
exporting beer almost 80% more 
expensive than the rest of CARICOM 
beer exporters. However, the regional 
brand power of beer is apparently 
strong enough so that even with this 
price premium, as a group, beer sales 
from CARICOM were still dynamic. The 
USA is the dominant source of export 
revenue for CARICOM beer (see figure 
3). 
 
In 2007, the top regional exporters 
included Jamaica (US$37mn), Trinidad & 
Tobago (US$11mn), St. Lucia 

In 2007, CARICOM firms exported beer 
at an average unit value (price proxy) of 
US$1,058/ton, or 15% higher than the 
average price at which beer was 
imported globally in 2007. Additionally, 
CARICOM beer was also 21% more 
expensive than the average price that 
other global exporters were able to sell 
their beer products for in 2007. St. 
Vincent/Grenadines was the least 
expensive exporter of beer from 
CARICOM, exporting beer 62% cheaper 

(US$7.4mn) and St. Kitts & Nevis 
(US$1.4mn). Although all figures are not 
yet submitted for 2008, Jamaica’s 
exports decreased to US$33mn in 2008. 
between 2003 and 2007, the most 
dynamic exporters included Jamaica 
(25% average sales growth), St. 
Kitts/Nevis (708%), Haiti (237%), 
Suriname (33%) and Guyana (33%). 
However, declines in export sales were 
observed for St. Lucia (‐7%), Barbados (‐
23%) and St. Vincent/Grenadines (‐

47%). 
In 2007, the main regional importers of 
beer were Barbados (US$5mn), The 
Bahamas (US$4.7mn), Guyana 
(US$3.1mn), Antigua/Barbuda 
(US$3.8mn), Haiti (US$2.5mn), Belize 
(US$2.1mn), Trinidad/Tobago (US$2mn) 
and Suriname (US$3.5mn). Between 
2003 and 2007, the most dynamic 
importers included Guyana (7% average 
annual growth in spending), The 
Bahamas (5%), Belize (32%), 
Trinidad/Tobago (17%) and Suriname 
(27%). 
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 MARKET ACCESS PROVISIONS IN 
REGIONAL TRADE AGREEMENTS 
 
Most CARICOM trade agreements do not 
currently remove any tariffs that regional 
exporters of beer or their consignees may 
face in the export market. This is because 
Beer is traditionally treated as a sensitive 
product and as such usually not receive 
reciprocal duty relief. Therefore CARICOM, 
beer is exempt from most tariff 
liberalization measures under trade 
agreements. Beer is currently duty free 
into the USA, EU and Canada for exports of 
beer from the entire world. However, 
there are a number of other duties and 
charges that exporters will still face in 
these markets. But it seems that regional 
beer exporters are able to handle these 
barriers somewhat successfully in the USA 
market. 
However, the CARICOM treaty has 
significant value proposition for intra‐
regional trade, as without this trade 
agreement, regional exporters of 
originating beer products to let’s say 
Guyana would face the 100% applied 
duties that non‐CARICOM competitors 
currently face.  
 
Of the most dynamic import global 
markets for Beer, Canada, Germany and 
Bulgaria are already duty free for beer 
exports from the entire world. Exports to 
other dynamic markets however, would 
face significant tariffs. For example, beer 
exports to the Russian Federation, would 

face a tariff of 0.6€/litre. Similarly, 
exports of beer to Chile would attract 
tariffs of 6%, Brazil, 20% and Ecuador, 
20%. These are all countries that are 
dynamic importers of beer, but 
CARICOM has no significant 
engagement at the moment towards 
eliminating barriers to trade. 

Next issue will look at CARICOM Energy 
Services trade. 
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Some of the more popular Caribbean Beers


